2023 Oregon Tourism Industry DRIFTLINE

Stakeholder Survey Appendix or
Selected Figures from the 2020 Survey For Comparison . TRAVEL




ENTITY TYPE

Q: Which entity type best describes your business/organization?
For profit, business 7%
Non-profit

Government entity
Education
Federally-recognized tribe

Port district

Not sure

Source: 2020 Oregon Tourism Industry Stakeholder Survey



TOURISM INDUSTRY SECTOR

Q: In what sector of the tourism industry do you primarily work? Choose one:

Destination marketing and management

Lodging (hotel, motel, vacation rentals, campground)

Retail and attractions (museums, historical sites, art
galleries, stores, health and wellness, casinos)

Food and beverage (restaurant, wineries, breweries)

Farm, ranch, fishery, agritourism business/activities
(farmers market, producer)

Tour operator, guide, outfitter

Entertainment (sports, events, concerts, performing arts)

Land management (maintaining or managing parks and
open spaces, trails, or other outdoor recreation amenities)

Transportation services (air, ground, water transport)

Other

7%

6%

6%

5%

2%

18%

17%

14%

12%

14%

Source: 2020 Oregon Tourism Industry Stakeholder Survey



EMPLOYMENT STATUS

Q: Which of the following best describes your current employment status in the tourism industry?

62%

Employed full-time

Employed part-time

Retired

Not currently employed (and looking for employment)

Prefer not to say

Source: 2020 Oregon Tourism Industry Stakeholder Survey



AGE & GENDER

Q. Respondent age: Q: What is your gender?

25-34

Female 61%

35-44 Male

45 - 54 Non-binary § 2%

55 -64 27% | identify as: |1%

65 or older

Avg. [53.8



RACE & INCOME

Q: Which of the following best describes you? (Please  Q: Which of these categories best describes the total
select one answer) gross annual income of your household (before
taxes)?

White or Caucasian 89%

Under $25,000

Multiracial or Biracial § 3%
$25,000-49,999

Asian or Pacific Islander | 2% $50,000-74,999 19%

$75,000-99,999
Hispanic, Latino or Latinx | 2%

$100,000-149,999 21%

Mative American or Alaskan Native | 2% $150,000-199,999

. : $200,000-249,999
A racelethnicity not listed here | 2%

$250,000 or more

Black or African American | 0% Prefer not to respond




EDUCATION

Q: What is your highest level of education?

Graduate degree or more
Bachelor’'s degree 43%

Some college

High school or less

Source: 2020 Oregon Tourism Industry Stakeholder Survey



EDUCATION

BY SECTOR

Q: What is your highest level of education?
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Some college [ 22% Izz% 30% Izs% 27% I16% 18% |15% 8% 18%
High school or less | 4% 2% 5% 4% 2% 4% 5% 2% 6%
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Source: 2020 Oregon Tourism Industry Stakeholder Survey



PRESENCE OF A DISABILITY

Q: Do you have a disability?

Yes 6%

No 94%

Q: [If Yes] What are these disabilities? (Check all that apply)

Walking

Hearing

Learning

Sight




LONG-TERM PLANNING PRIORITIES

Q: Please identify the three areas that you believe should be emphasized for longer-term tourism planning over the next 2 - 5
years:

Marketing and promotion 12% 54%

Tourism-related infrastructure 17% 51%

Grants and funding resources 10% 42%

Tourism strategies for climate change resilience

10% 29%

9% 19%

CT%
- 7% 15%
|4%

Stakeholder engagement & collaboration
Tourism research & market insight
Visitor management solutions
Transportation options

Training and education programs

Other

Source: 2020 Oregon Tourism Industry Stakeholder Survey



ENGAGEMENT WITH TRAVEL OREGON

Q: Please indicate the level to which you agree or disagree with the following statements: (1 = Strongly disagree, 5 =

Strongly agree)

Rating Category

Avg. ‘ Percent Responding

| am satisfied with my experience(s) working with Travel
Oregon.

3.7

| am satisfied with my experience(s) working with my
Regional Destination Management Organization.

3.7

| am engaged with Travel Oregon and/or my Regional
Destination Management Organization.

3.6

| understand how my Regional Destination Management
Organization and Travel Oregon work together.

3.6

Source: 2020 Oregen Tourism Industry Stakeholder Survey



COMM&JNICATIONS

OVERALL BY AGE

Q: How do you currently receive tourism industry-related information from Travel Oregon and your Regional
Destination Management Organization? (Check all that apply)

E-Newsletter 76%
Website
Webinars
Conference
Basecamp

YouTube

Other

Source: 2020 Oregon Tourism Industry Stakeholder Survey



C MM}‘JNICATIONS

OVERALL BY AGE

Q: What is the best way for you to receive tourism industry-related information from Travel Oregon and your Regional
Destination Management Organization?

E-Newsletter 70%
Website
Webinars
Conference
Basecamp

YouTube

Other

Source: 2020 Oregon Tourism Industry Stakeholder Survey
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