expedia groups CO-OP
media solu’rionsg CAMPAIGNS

Co-Op Campaigns from Expedia Group™ Search Oregon
Media Solutions combines display

advertising with custom landing pages to

enable multiple advertisers to extend their

marketing spend together, while still aligning
with marketing budgets and business

objectives.

Oregon 2024 Seasonal Marketing Co-ops

Discover Oregon

Winter: Jan-Mar Summer: Jul-Sept
Spring: Apr-Jun Fall: Oct-Dec
THE DETAILS
. DMO buy-in: $25K per co-op
. Sign up deadline: 1 month before each co-op
. Targeting: top drive & fly origin markets, travel
intenders to Oregon and competing destinations T — TR R
. Goal: maximize reach and results for participating -
DMOs by driving awareness and conversions
. Campaign Reporting: Room Nights, Revenue,

ADR, LOS for all participating DMO hotels
Co-Op landing page: features only participants

KEY BENEFITS

. Better Together: You can partner with other
advertisers who have similar goals and extend
your marketing spend together

A S

Travel Portland Travel Salem Tualatin Valley Travel Medford

. Flexible and Customizable: Whether your
goal is to drive awareness and engagement or
increase bookings, Co-Op Campaigns can be
flexible and customizable to your marketing
goals and needs Rt et

. Reach Your Relevant Audience: Powered by
audience segmentation that can be highly

customized, advertisers can reach the right ; ; : -
consumer with the right message at the right The Nines, » Luxury Collection Hot...  Sentinel Hotel The Royal Sonesta Portland Downt...
time - 48741000 v adrs 100
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