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WELCOME SERIES
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NURTURE STREAM
EXAMPLES



NURTURE STREAM EMAIL 
EXAMPLES



HIGH-LEVEL NURTURE STREAM STATS

Email subscriber survey that each 
completed trip generates a median 

spend of $900 per trip.

We’ve already generated 3,163 completed 
trips through the nurture stream this fiscal

Email nurture stream has already brought 
in $2.8 Million in total measurable 
economic impact FYTD



VLM EMAIL STATS

Nurture stream emails provide a  200% 
lift in engagement over our monthly email 
newsletters

33% increase in 
pages per session

12% decrease in 
bounce rate

22% increase in 
session duration



VLM POWERED ADS



CONTENT AI TOOL



VLM DASHBOARD



POST  LAUNCH 
OPTIMIZATIONS

• 3rd Planning Email Revamp

• Post-trip Revamp

• Why Guides Content Swap



WHAT’S NEXT

• Feed the Beast – drive more leads

• Focus on utilizing interests/activities data

• Ability to edit booking dates (trip details)

• VLM flow updates for second trip



RECENT WINS







THANK YOU

Joey Hamilton
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